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EDITORIAL

Francisco Horta e Costa
CBRE Portugal Managing Director

AND YET, IT MOVES …

T

he sentence that Galileo whispered
to the Head of the Holy Office
of Inquisition in 1633 to defend
his heliocentric theory, perfectly
illustrates the behaviour of the property
market in Portugal. Despite the difficulties
that the Portuguese economy still faces, the
property market is more robust than ever,
as the “stars are aligned” in a way never
seen before. Every day investors from all
corners of the world land in Portugal (and I
am deliberately not just referring to Lisbon)
to study the investment opportunities in
our country, as well as companies planning
to set up or expand their business here
and people who wish to change direction
and come to live in this charming corner
of Europe. Some 35,000 foreign students
from around 200 countries are studying at
Portuguese universities which accounts for
an increase of 75% from 2011 to 2016. Even
we, the Portuguese are clearly proud of our
cities which are continuously requalified
and continuously more beautiful and of
seeing how often Portugal is praised in the
foreign press, not forgetting the countless

number of prizes we have received in
the field of tourism. In the league table
of European cities, Lisbon and Porto are
flying high and rubbing shoulders with
Madrid, Barcelona, Paris and London as
a place to live and work, where you can
feel the creativity and entrepreneurship.
Despite this favourable climate, at CBRE
we always strive for quality and innovation
in the services we provide. Every day we
come to work motivated and with the
drive to contribute to our clients success!
What keeps us up at night is the desire to
be the best, to be different and to go one
step farther, in short - the “CBRE Edge”.
To turn this into a reality we have invested
and will continue to invest in technology
and in our most important resource: People
(with a capital P!). The CBRE team in
Portugal currently comprises a staff of over
140 working in various departments with
tenants and investors. In this edition you
will find the results of our work: by a team
whose know-how and experience are put to
the service (and to the test!) of our clients
every day.

Since we live and work in an ecosystem
that necessarily involves the surrounding
community, we have signed a multiannual
agreement with the Just a Change
organisation aimed at actively helping
society’s less fortunate. To borrow a line
from Mother Teresa of Calcutta: “Everything
that is not given is lost”.
Thank you, we are counting on you.

Every day we
come to work
motivated and
with the drive to
contribute to our
clients success!
P A N O R Â M I C A
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SHORT NEWS

New
CBRE
vehicles
around
Lisbon
The CBRE Facilities
Management team
has four new vehicles
bearing the company’s
image. The aim
is to support the
preventative and
corrective maintenance
work undertaken
by our staff daily
for our clients in
the Lisbon area.
CBRE provides
infrastructure
management services
to some of the world’s
most important
companies.

JUST A CHANGE SUPPORTED BY CBRE

3 years
CBRE has agreed
to fund the purchase
of materials to
refurbish two
homes of families in
need, per year, for
the next three years.
6
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At the end of 2016 CBRE
entered into a partnership
with Just a Change, a charity
that refurbishes the homes
of families in need. CBRE has
agreed to fund the purchase
of materials to refurbish two
homes of families in need, per
year, over the next three years.
The partnership also covers the
collecting of funds and goods,
plus voluntary work.

In a framework of medium to
long-term social responsibility,
Just a Change is an institution
that falls within the scope of
CBRE’s business, in particular
urban rehabilitation.Just a
Change seeks to respond to

a genuine need of Lisbon’s
poorest residents and of others
living in rural areas. In recent
years CBRE has supported a
number of social initiatives,
such as Nariz Vermelho and
Make-a-Wish.

N
NEW WAYS
OF WORKING
IN LISBON

ew Ways of Working
(NWOW) has been
implemented at the
office. A cocktail party that
brought together clients and
staff was held on the
15th September. The event took
place in the new terrace with
the theme "travel around the
world" serving Portuguese,
Japanese, Italian and French
food specialties. Music was
provided by a jazz band
and speeches were given
by Francisco Horta e Costa,
CBRE Portugal Managing
Director, and Adolfo
Ramírez-Escudero, Chairman
Capital Markets Continental
Europe, CEO CBRE Spain.

P A N O R Â M I C A
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SHORT NEWS

CBRE holds first conference on
property market trends at the Belém
Cultural Centre
CBRE held its first
conference on Market
Trends in Portugal on 31
January 2017. The event
took place at the Belém
Cultural Centre from
8.30 to 12.00, with media
partner Expresso, was
attended by 200 people.
In this event a high level
of commercial investment
forecast for this year was
announced, along with
new building projects by
a number of investors.
Portugal may remain a
“safe haven” in a world
that is going through
a particularly unstable
time, as underlined by the
CBRE Managing Director.
According to Francisco
Horta e Costa, "despite
some alarm" over the
election of Donald Trump
as President of the United
States, “the outlook is
optimistic for real estate, as
everything is as stable as
possible".
Pedro Santos Guerreiro,
Editor-in-Chief of Expresso,
presented his views
on the outlook for the
Portuguese economy this
year, while the Directors of
Investment, Offices, Retail,
Logistics, Residential and
Tourism, together with
Cristina Arouca, CBRE
Director of Research,
presented their forecasts
for the year.
The conference ended
with a debate entitled "The
investor and Occupier
Perspective", with
participants from BNP
Paribas, Merlin and Square
Asset Management.
8
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Be Well, for health
and well-being
"Be Well" was the name of
the campaign run by
CBRE from 26 September
to 14 October 2016 so as to
promote health and wellbeing amongst its staff.
Frederico Borges de
Castro was responsible for
providing advice on a daily
basis during the campaign,
in order to bring about a
healthier lifestyle founded
on three pillars:
Eat Smart, Think Well and
Be Active. During the first
week CBRE staff took part
in a workplace gymnastics
class, where they learnt a
number of techniques and
exercises to keep them in
good shape. The second
week they had a nutrition
class, followed by a healthy
lunch. In the last week,
there was still time for a
mindfulness class.
The CBRE team had the
chance to learn how to
meditate, and to use this
technique to be more
focused at the workplace.

PADDLE TENNIS FOR A GOOD CAUSE
In 2016, CBRE organised its
third Paddle Tennis Tournament
- this time Paddle By Night
- a fund raising event which
donated the entry fees to the
Just a Change organisation.
The team consisting of Caetana
Correia de Barros, António
Castello Branco, João Arbués
Moreira, João Gois, Miguel
Ferreira and Ricardo Serrano
won the tournament which was
held at night at Clube VII in
Lisbon.
“CBRE held this tournament
as a way of strengthening
relations between clients, staff
and Partners. In recent

years, these occasions have had the addition of a
social responsibility role, and the outcome is now
invaluable. We seek to add value to everything we do,
and once again we have supported Just a Change,
which does inspiring work in Portugal restoring the
homes of families in need”, said Francisco Horta e
Costa, CBRE Portugal Managing Director.

P A N O R Â M I C A
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A d a y in t h e l ife of.. .
F R E D E R I C O B O R G E S D E C A S T R O , Director of Valuation Advisory and Consultancy and Member of the CBRE Portugal Executive Committee

“I WAS ALWAYS
VERY CURIOUS
TO KNOW
WHAT THE REAL
WORLD WAS LIKE,
OUTSIDE THAT ARE
SUBLIMINALLY
THRUST UPON US”
A free thinker, free of the preconceived ideas, Frederico Borges de Castro
has been around the world and confesses that he carries Brazil in his heart.
At the age of 52, he rides a Harley Davidson and is going to be a father.
The man who managed to double the turnover of the CBRE Valuation
Advisory Line of Business ensures us that luck is nothing more than initiative,
work and audacity.
10
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H

Life is so much simpler
seen through a
spreadsheet. But, not
for me, I am naturally
more human and more
real than that

e studied in Portugal, in
Brazil, the USA and in
England and became a
man with an entrepreneurial
spirit and an open mind.
He became involved in real
estate by chance and fell
in love with it. At the age of 28, Frederico
Borges de Castro was already a partner in a
valuation firm. He has been at CBRE for 10
years and leads a winning team.
When he was young he dreamed of being
an explorer and he loved discovering new
places, going into caves and finding things
that nobody had seen before. He lived on his
grandfather’s farm in Barcarena, where he
enjoyed adventuring on his own and choosing
his own hideouts.
Following the revolution in Portugal in 1974
there was a great deal of uncertainty and his
family chose to move to Brazil. “At the time
my father was in his early thirties and he had
four children. He went to Brazil, found a job
and came back to get all of us”, explains
Frederico Borges de Castro. He lived in
Brazil from the age of nine to seventeen, first
in São Paulo and then in Rio de Janeiro, and
he doesn’t hide the fact that it was a very
important phase in his life. “I loved Brazil,
especially Rio de Janeiro, and I still feel Brazil
in my heart”.
When he got to Brazil it was all so new
and people did not understand what he said.
Nonetheless he recalls it was very easy to
adapt. As he explains, at that time Portugal
was a very conservative country, unlike Brazil,
which was very liberal and a country where
people were very open-minded. He feels that
to date Brazilians think differently. “Like North
Americans they do not have so many taboos
and they are not so programmed. For them the
world is an opportunity. We think a lot and
act a little”, he adds.
Frederico Borges de Castro was a mediocre
student of English and his father sent him to
the USA during his vacations to study the
language: first when he was 14 then again at
16. On the second occasion, he had to make
the 36-hour trip alone and had to stopover
at a number of airports in Latin and Northern
America. At one of them he was surprised by
bad weather and the plane could not take
off. He was forced to find a hotel room for
the night in Los Angeles. He believes it was
this experience which forced him to become
an adult and taught him that he could handle
any situation on his own. “I never had many
holidays because as soon as school was out
my father would send me somewhere”, he
admits, unable to conceal a smile.When he
P A N O R Â M I C A
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A d a y in t h e l ife of.. .
F R E D E R I C O B O R G E S D E C A S T R O , Director of Valuation Advisory and Consultancy and Member of the CBRE Executive Comittee, Portugal

was 17 his parents decided to return home.
In Portugal in the 80’s people always looked
miserable, whereas in Brazil joy was contagious.
He says it was a “traumatising” return. After
around two years in Portugal, he spent three
months in France before moving on to the South
of England where he took a course in Automobile
Engineering and Motor Company Management
at the Chelsea College of Aeronautical and
Automobile Engineering, in Shoreham-by-sea,
near Brighton. There the culture shock was very
strong. When he arrived, things were not easy:
it was always raining – this came after living
opposite the beach in Rio de Janeiro – and the
residents of Shoreham-by-sea were mainly retired
people who did not appreciate young foreigners.
This made the atmosphere even more grim and
sad. On his own in a grey land where he did
not feel welcome,he admits that at first it was
difficult to adapt. Only when he was taking his
second course, the one he truly liked – Company
Management – did everything change.
As soon as he got back to Portugal, he spent
18 months doing national service and one week
after that he started working at the Portuguese
Institute for Foreign Trade (ICEP). “So, I never had
a holiday”, he recalls.
At ICEP – an entity aimed at promoting exports
– he worked in the field for which he had trained
in the metalworking and metallurgy sector, which
he describes as a great schooling. He worked
there for two years and came to the conclusion
that if he wished to develop professionally he
could not spend too much time in one place.
"Life was much simpler then", he admits. He sent
just three CV’s and was called to two interviews
with the opportunity to choose between two
companies. He chose an American company
and that was how he got into valuations. He
worked there for two years before he was
invited by the former manager to set up a firm
and become a partner. His open mind and
experience of life abroad must surely have

A DAY FOR
Frederico
Borges de Castro
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contributed to achieving this important milestone
at such a young age.
“At the time I felt as big as the world”, says
Frederico Borges de Castro. In the early 90’s,
at the age of 28, he was already a partner in
a company that was a benchmark in the market
where he had the opportunity to take part in
the privatisation of many of the largest public
corporations including TLP, Telecom Portugal,
TMN and many others. After six years, in 1999,
he left the firm and in the following years worked
for other real estate companies before joining
CBRE in 2007. He quickly realised that this was
the company where he should have been for
many years “from the beginning I have felt that
CBRE gets the best out of the best of us”.
Today, aged 52, Frederico Borges de Castro
is going to be the father of a little girl. He
confesses he is happy. And he tells how his motto
for life was born. “Some years ago, when my

father returned as a successful man from Brazil,
as he was hastily tidying some papers, he said:
you know son, a lot of people say I have been
lucky in life. That is not the case. A little bit more
initiative, a little bit more work and a little bit
more boldness, that is what other people often
call luck”.
Borges de Castro is a fan of old cars and
motorbikes
Ever since he started studying mechanical
engineering Frederico Borges de Castro was
drawn to old cars. He became a collector and
has owned old cars all his life.
His first car was a classic: it was a Triumph
GT6 which he loved. Even today he still has an
old car that is being restored. He has taken part
in a number of competitions and Motor Shows
but now his passion are the Harley Davidsons.
He has a number of them and every Friday

We have managed
to double our
turnover in
10 years.
We have been
market leaders for
the last three years
and our goal for
2017 is to continue
to grow and to serve
our clients better

7h00

8h15

9h15

He likes to start the day early, even on
the weekend. In the shower, he prepares
for the day ahead. He watches the news
on the international channels while he
has breakfast and then walks the 2 km
from his home to the office.

He arrives early and uses
the early morning quiet to
go through his email and
speak to those European
colleagues who are already
working at 100%.

As the day moves ahead
he attempts to deal with
the simpler problems and
requests straight away, so
that later he doesn’t have
to waste time on them.

Our valuation
team is
exceptional.
Our success
comes from
the fact that
we are all
in sync

and on weekends he rides a motorbike. “It is a
different lifestyle – freer, younger”, he admits with
a twinkle in his eye.
He was always and adventurer: he learnt to
parachute, he has loved skiing and waterskiing
almost since he was born – a sport all the family,
including his parents, do. “My goal for 2017 is
to take up waterskiing again after a ten-year lay
off – I am finally in shape to do it again.” But
these days he is also very keen to take long hikes
on weekends, which he finds very relaxing and
beneficial for a healthier lifestyle.
He also paints. Self-taught, at one time in his
life he painted over 40 pictures for his house
and to give to close friends. In another phase
of his life he was given to more introspection
and wrote down his reflections on what
he felt was the reality of the world and God.
He was not connected to any religion but
at the age of 27 he suddenly became filled
with an unshakeable Catholic faith and
he feels lucky to have it.
The CBRE Valuations Advisory Line of Business
managed to double its turnover in 10 years
Valuations are a benchmark for CBRE.
“We have been market leaders for the last
three years and our goal for 2017 is to
continue to grow and serve our clients better”
states Frederico Borges de Castro.
“Life would be easier if I was a spreadsheet.
But I cannot become one”
He does not fully share the Western mentality
of only thinking about numbers above all else.
“Life is so much simpler seen through
a spreadsheet. But, not for me, I am naturally
more human and more real than that”,
he emphasises. His goal is to do more and
do it better, and he is always available to help
his clients take difficult decisions. The secret
of this business is the team he states. “Our
valuations team is exceptional. Our success
comes from the fact that we are all in sync.:
if we fail we are all responsible and the same
is true when we succeed.”

13h00

14h00

18h30

18h45

He often goes home
for lunch and when
he does, he enjoys a
15-minute nap.

He prefers to communicate
with colleagues personally
rather than by email. So he
often walks around the office.

He prepares the agenda
for the next day and
recalls which matters need
to be dealt with in the
morning with a clear head.

He tries not to leave any
later because he has other
commitments and at home he
is the cook and nobody else.

P A N O R Â M I C A
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CBRE

25% GROWTH
IN PORTUGAL
IN 2016
CBRE accompanies its clients through all
stages of the real estate cycle.

C

BRE has over 130
employees who specialise
in the property market and
advise owners, investors
and tenants.
This team helps to define
not only the real estate
strategy but also renders advice on the
development, purchase, sale, financing,
leasing, valuation and management of
assets.
Last year CBRE recorded a growth of
25%, in Portugal and deals
totalling 400,000 sq m.

Amongst last year’s deals we point out the
sale of the Diário de Notícias Building to
an international property developer and the
management of three shopping centres on
behalf of a foreign bank.
Diário de Notícias: From Avenida to
Torres de Lisboa
CBRE was responsible for the sale of the
emblematic Diário de Notícias Building
at Avenida da Liberdade, in Lisbon, to an
international property developer. Inaugurated
on April 24th1940, the building was designed
by the architect Porfírio Pardal Monteiro

and comprises eight floors and an area of
around 6,500 sq m. According to Francisco
Sottomayor, Director of Development at CBRE,
“the sale of the Diário de Notícias Building was
a very interesting project, not only because of its
history and symbolism – which in my opinion is
one of the most extraordinary buildings in Lisbon
– but also because of all the work that was
undertaken beforehand, leading to the Global
Media Group leaving the property”.
It should be noted that CBRE was also
responsible for placing the Global Media
Group – comprising Diário de Notícias, Jornal
de Notícias, O Jogo, TSF and Dinheiro Vivo – in
Tower E, of the Torres de Lisboa complex. In this
deal CBRE represented the Global Media Group
in the search for and identification of the best
real estate solution that would allow the Group
to concentrate its activities in a single building
in Lisbon. André Almada, Senior Director of
CBRE Advisory and Transaction Services, points
out that "the great challenge for CBRE was to
consolidate of the media group companies in
one single location in Lisbon." The printed media
were located in Avenida da Liberdade while the
TSF radio station was situated in eastern Lisbon.
Torres de Lisboa was the best choice because
they are top quality premises, offer good access
and a strong public transport network, and have
a modern, prestigious image”.
Sale of Dolce Vita Shopping Centres:
one of the largest deals in the last ten
years
Amongst the emblematic deals conducted by
CBRE, we highlight the sale of three shopping

14
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130

Employees
specialising in the real
estate market

25%

Growth recorded
last year

centres at the end of 2015 – Dolce Vita
Coimbra, Dolce Vita Porto and Dolce Vita Douro
– with a total area of around 100,000 sq m.
to an international bank, It was considered
to be one of the largest deals in the sector in
the last ten years in Portugal. In 2016 CBRE
was appointed to manage the three shopping
centres, having undertaken the rebranding of
the shopping malls. The three shopping centres
became known as Alma Shopping (Coimbra),
Nosso Shopping (Douro) and Alameda Shop
& Spot (Porto).
The creation of a brand for each shopping
centre also led to their remodelling. Alma
Shopping took as its inspiration on Coimbra's
historic importance and the fact it is located in
the heart of the city. The new graphic image
was inspired by the Coimbra guitar and tears,
and seeks to embrace the city’s identity and
colours.
As for Nosso Shopping, there is a direct
appeal to consumer emotions and to the sense
of belonging to a region.
While the name Alameda, Shop & Spot
takes into account the centre’s location and the
fact that it will be a point of convergence and
a restoring landmark, acting as a true meeting
point for the city of Porto and Alameda das
Antas to landmark status. The new brand has
given rise to a new name and a totally renewed
design.
CBRE has also been instructed with the
marketing of the three shopping centres, and
deals have already been concluded for 30
new stores, covering 6,500 sq m. Lastly, the
remodelling project for Nosso Shopping was
also designed and managed by CBRE.

360º
The CBRE team accompanies not only
the defining of the real estate strategy but
also renders advice on the development,
purchase, sale, financing, leasing, valuation
and management of assets
P A N O R Â M I C A
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Open Space
C L A U D E K A N D I Y O T I , CEO of Krest Real Estate Investment

CLAUDE KANDIYOTI

“KRESTLIS HAS
BEEN GROWING
IN PORTUGAL”
SINCE 2013
He fell in love with the Portuguese capital
when it was still “a rough diamond”. He
liked the open-mindedness and the desire
to change that he felt in the country and
he decided to invest. At the age of 44,
Claude Kandiyoti, CEO of Krest Real Estate
Investment, already has businesses in all the
real estate sectors: from industrial premises
to offices and more recently hotels. He has
built a new hotel in Lisbon, and he will
shortly start building houses in prime areas
of the capital.
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hat made
you fall in
love with
Portugal/
Lisbon?
When we
arrived in
Lisbon, the city had not yet gone through
the big transformations that we are
witnessing today. It felt like an untouched
diamond, a city preserved with great
potential. We spoke with many residents
and we felt that there was an open
mentality for change with at the same time
a wish to preserve the essence of the city.
It inspired us to analyze the potential of
the market at a time when very few foreign
investors dared investing in the country.
Why did you come to Portugal?
When did you come?
Through our core business, textile trading,
we have been operating in Portugal for the
past 25 years. Portugal is our second market
in Europe, a strong one therefore we have
always had a strong presence. As a part of
the industrial economy of the country we saw
that the real crisis was not in 2011-2014
but rather in 2008. All the economic factors
at least in our industry were on the green.
That is when we decided that there was a
good window of opportunity to invest in the
real estate.
What is your opinion of the
Portuguese real estate market?
Since we entered, the real estate market in
Lisbon has risen by at least 30% in value.
While there are still opportunities one ought
to be very vigilant in term of prices and the
type of product which might not always be
suitable for the market.
What is your experience as an
investor/developer in Portugal? Is
it difficult or easy?
First of all Portugal has very experienced
and creative architects, who work in a
very efficient way. Our team here is very
professional and we are in time in our
schedule. In terms of the local authorities,
you can feel that there has been a
real change in the past few years. The
processes are more efficient, particularly in
Lisbon through its new Master Plan which
made the delays in licensing much short.
So far my experience is excellent because
there is a strong will of cooperation between
the public and private sector, that is one of
the key element to attract investors.

as easy as possible and the result is there, more
foreign investors in the past 3 years.

In terms of the
local authorities,
you can feel that
there has been a
real change in the
past few years.
The processes are
more efficient,
particularly in
Lisbon
Do you think there are enough
incentives for international investors
to come to Portugal?
There are some good incentives for investments
in Portugal. Two of them being the Golden
visa and the Golden tax which have attracted
many foreign investors into the country. There
are questions though about the future of these
reforms. In terms of Real Estate, the incentives
for redevelopment are good and there are
some tax system incentivizing to invest more.
To summarize, the incentives are good, the way
to obtain them is not always clear but there is
a will to make the journey for foreign investors

What recommendations would you
give to a new investor in Portugal?
Analyze well the market. If possible find
local partners who know the market and who
would be incentivated to make the project
a success. Have a good lawyer and tax
adviser from start.
When did Krestlis Real Estate
Investments start its activity in
Portugal? What were the initial goals?
Our company had already built a warehouse
in 2010 in Paços de Ferreira. We started to
analyze the Lisbon real estate in September
2013. We made our first acquisition in
February 2015 which was a package of
building hosting ministries. Our goal was
initially to buy a patrimonial portfolio rented
for long term period by government entities.
We never believed that Portugal was going to
be bankrupt. We then started to acquire some
land for future development.
What are Krestlis Real Estate
Investments goals for Portugal in the
next years?
Since 2013 Krestlis has grown in Portugal
and we are touching today every area of
real estate. Starting from warehousing,
offices and lastly hospitality with the
development of a new hotel in Lisbon.
We will soon start developing some
residential in Lisbon prime locations.
So we are in Portugal for the long term.
P A N O R Â M I C A
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ECONOMIC GROWTH
DRIVES INVESTMENT
OF OVER 2,000 MILLION
EUROS
According to the latest CBRE study, “Outlook 2017”, in 2017 the volume
of investment in commercial real estate should exceed 2,000 million euros,
surpassing the amount invested in 2015.
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NEW RETAIL BRANDS
The study also foresees the expansion and
entry of a number of food and non-food retail
brands, attracted by the growth in tourism.
In Chiado, in Lisbon, as well as in Santa
Catarina in Porto, the scarcity of spaces for rent
will drive up prime rents. While in Avenida da
Liberdade supply will be greater, as this year

15 stores in buildings that are being totally
remodelled for residential occupation will
become available. With regards to shopping
centres, 2017 should see the expansion of
Colombo in Lisbon and NorteShopping in Porto.
At the same time, a number of shopping centres
will strengthen their position by remodelling the
leisure areas, especially the food courts, rest
areas and children’s play areas. As for rents,
the market recovery and the limited availability
of shops in prime shopping centres will lead to
increases.
HOUSING: RENTS AND HIGHER
SALES VALUES
In the housing sector 2017 will be marked by
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OFFICES AND INDUSTRIAL: NEW
COMPANIES, NEW OPPORTUNITIES
In the office market the report points to the
arrival in Portugal of new companies from the
Business Process Outsourcing (BPO) and IT
sectors that will require quality buildings with
large areas per floor. However, the availability
of such spaces is still limited, which could
continue to be the case in the next two years,
since the buildings under development have
reduced space available.
Therefore, we can expect to see three or four
large scale construction projects starting up
during the year. At the same time, we should
expect an increase in the number of pre-let
agreements, although their occupation will not
impact on 2017.
Since the availability rate will continue to fall
in all office zones of Lisbon, prime and average
rents can be expected to rise in most zones.

In the industrial and logistics sector, the
need to develop built-to suit projects should
lead to an increase in prime rents and
medium and long-term contracts in order to
attract the interest of developers. Investment
in low temperature storage facilities it is also
forecasted.

2004

T

his report was prepared in the context of
an estimated sustained economic growth,
associated with a fall in unemployment, a
recovery in investment and a continued rise in
private consumption
The document forecasts that in 2017
investors will begin to undertake house building
projects and favour large scale transactions,
whereas up to now they have been more active
in the residential refurbishment sector.
Interest in development should also be
seen in the office sector and in the first
student accommodation construction projects
undertaken by international investors. The
study suggests that prime yields will stabilise
although there may be decreases in some
sectors depending, above all, on changes in
Portuguese debt interest rates.

the shortage of apartments for rent which will
lead to an increase in the amounts charged.
Supply should remain low with little diversity
this year and the next. The limited number of
properties available to be refurbished in the
capital’s historic heart means new buildings
will have to be constructed to meet the strong
demand. According to CBRE’s analysis one
or two construction projects should begin this
year in Lisbon. As for prime refurbishments in
the historic heart of the city, there is likely to
be a slight rise in sales prices since supply is
increasingly conditioned.

ECONOMIC GROWTH
DROP IN UNEMPLOYMENT –
G R O W T H I N P R I VAT E
CONSUMPTION

INVESTMENT ESTIMATE FOR 2017:
OVER 2,000
MILLION EUROS

FORECAST OF HIGHEST VOLUME OF INVESTMENT
IN THE LAST 17 YEARS

INVESTOR INTEREST IN 2017

GROWTH IN TOURISM

Housing construction projects

Opening of over 20 hotels

Construction of 3 or 4 large scale
projects in the offices sector

Growth in retail
Growth in food and beverage
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TOURISM REMAINS STRONG
The hotel sector should continue to grow
with the opening of over 20 new hotels,
the majority of them in Lisbon.
RevPAR (revenue per available room) in
Lisbon, should continue to rise in 2017, due
to the increase in the average price foreseen
to stand between 5% and 10%. In Porto too
the price of hotel units should continue to rise,
while occupation rates are also expected
to continue to increase. As for the Algarve
region, we can expect an increment in
the occupation rate in the shoulder season
(the period between the peak and off-peak
seasons) and, consequently, a general
increment in the occupation rate as well as
the average price.

–
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TOURISM DRIVES BUSINESS
IN OLD LISBON AND PORTO

RETAIL IS
BACK ON
THE HIGH
STREET
High street retail is increasingly back
in fashion. It had a fresh start with the
increase in tourism and the restoration
of several historic buildings that house
new brands and new forms
of business. Shopping in the open-air
is now a trend.
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igh street retail will record new growth this year,
driven by the increase in tourism and by urban
redevelopment. In Avenida da Liberdade alone
some 17 new stores are expected to open from 2017 to
2018. New units are also due to open in Porto.
In 2016 the retail turnover index and the retail trade
confidence index stood at the highest level for the last ten
years. Tourism which had a very positive impact on high
street retail also set a new record last year with 53.5
million nights in hotels, which accounts for an increase of
around 10% when compared to 2015.
CBRE also estimates that high street retail will continue
to rise this year, on the back of the increase in tourism and
the refurbishing of a number of buildings in the country’s
major cities.
The tourist trade is benefitting the retail zones and food and
beverage establishments, especially in the most visited areas
of the cities. The public works being undertaken in Lisbon
are giving birth to wider pavements with space for pavement
cafés and leading to the opening of gourmet restaurants that
are much sought after by the Portuguese and tourists.
In Avenida da Liberdade, the capital’s prime high
segment retail zone, 17 new stores are expected to open
between 2017 and 2018 in entirely restored buildings.
In Chiado, particularly in Rua Garrett, available spaces
are scare and those that are vacant are quickly occupied,
which will contribute to the rise in rents. Given the shortage
of space, brands will begin to expand to the side streets of
Rua Augusta and thus increase retail supply in this area.
This increase in high street retail is spreading quickly
to other zones in Lisbon, such as Príncipe Real, Alvalade,
Restelo and Av. Roma, a reversal of the trend seen in
recent years.

High Street Retail

Ca r los Ré c i o
DIRECTOR

R E TA I L A D V I S O RY & T R A N S A C T I O N S E RV I C E S

When the CBRE study
“Property Market Trends
2017” was presented you
mentioned that it would
be a “great year for
high street retail”. What
leads you to believe that
traditional retail will be on
a high in 2017?

Given the shortage of
space in Chiado, brands
will begin to expand to
the side streets of Rua
Augusta and thus increase
retail supply in this area

In Porto, in Rua de Santa Catarina – the major high street
retail area – there should be new increases in prime rents
of around 10% due to the shortage of available spaces.
Avenida dos Aliados is stepping closer to being a prime
retail area in the city. Last year saw the sale of a number of
buildings in this street and their refurbishment is expected to
bring new opportunities in terms of attracting premium and
luxury brands. A number of new stores should open in 2017,
although the area will only be consolidated in 2018 and
2019.
At the same time, new food and beverage units
establishments are expected to open in Rua das Flores, Largo
de São Domingos and Rua Mouzinho da Silveira.

All the indicators we have
point to a continued trend seen
in recent months, which
contributed to strong growth
in high street retail. This
dynamism is based on:
1 – The availability of new
premises/market opportunities
(without them it would be
impossible to meet the existing
demand) and the vitality seen
in urban renewal, which played
a crucial role;
2 – Continuous growth in the
number of tourists visiting
Portugal, with new records being
set yearly;
3 – An explosion in specific
businesses such as food and
beverage, which is enjoying
a boom and the appearance
of new concepts developed
by national and international
operators, in most cases highly
qualified and professional.
Do you think this trend is
spreading to other zones
in Lisbon and Porto? If so,
why?
Definitely. The dynamism that
was initially concentrated in
the historic areas of Lisbon and
Porto, ended up spreading to
other zones. On the one hand,
because the urban centres
and most popular streets have
reduced capacity, and on the
other due to the fact that local

councils have made an effort to
modernise infrastructures and
“humanise” locations- This has
helped to make zones more
attractive and more sought after
by operators, thus creating
synergies and new opportunities.
Finally, the specific renewal
of city zones has contributed
to the transfer of corporate
headquarters (for instance, to the
riverside area of Lisbon) which
has helped to create new retail
development hubs.
What part did urban
renewal play in the
growth of high street
retail?
Urban renewal has played
a very important part. The
change in the lease law together
with the dynamism in the
refurbishment sector has brought
new properties to the market
and introduced a residential
component to zones where
normally opportunities and
residents do not exist (they were
zones used to services that had
run-down or vacant buildings).
Do you think this growth
trend in high street retail
will continue in the coming
years?
Yes, as I said earlier, the
indicators that sustain high
street retail development
are unquestionable and no
significant changes are expected
that could lead to a decline in
them or a U-turn. On the other
hand, the shopping centre
market is a mature market that
has reached its peak in terms
of growth, and some centres or
locations will be less competitive
than high street retail.
P A N O R Â M I C A
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POWER
COMES
FROM
EXPERIENCE
The shopping centres managed by CBRE
are reinventing themselves in order to
offer consumers new experiences. Efforts
are directed towards renewing food
courts and leisure areas, pop up markets
and events such as workshops and
concerts. Forum Aveiro and Alameda
Shop & Spot are good examples of this.
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t a time when shopping centres
are competing for the attention
of consumers who see high street
retail and online shopping as alternatives
when buying, these spaces have reinvented
themselves and now provide continuously
more complete experiences.
Shopping centres are still Portuguese
shoppers favourite place (69%), when
compared to high street (9%), according
to figures published in “The Consumer
Experience” study conducted by CBRE in 13
countries to over 13,000 consumers across
Europe. Despite these results the trend is
downwards and the European average is now
55%. On the other hand, online shopping is a
reality, with 15% of the Portuguese preferring
this to shopping in a store.
A shopping centre is more than the sum of
its parts: it is worth the value proposal it offers
to consumers. A strong supply in this area fits
in with the notion that a visit to a shopping
centre is a leisure activity and not just a desire
to shop.
For this reason, last year Forum Aveiro,
which is managed by CBRE since 2014,
received a new food court with a different
concept: a completely renewed space, that is
more modern, functional, has natural light and
sophisticated decor.

L uís Te odoro
DIRECTOR

ASSET SERVICES

Therefore, on floor 1 there is a new food court
with four sections: one for quick meals and one
for meals in groups; a lounge area so visitors
can spend more time there, and an area for
outdoor meals. In addition, the new court is fully
air-conditioned and offers free wi-fi.
The idea is to provide increased comfort,
life and vibrancy to the customer experience,
in line with the new consumption trends, as
implemented in Alameda Shop & Spot. At
that shopping centre, near the Estádio do
Dragão football stadium in Porto, a new pop
up market concept was introduced, Alameda
Market. It is an interior market inspired by the
architecture and commercial dynamics to be
found in the major European cities, in order
to attract new brands and new themes to this
retail space.
Thus, every weekend from October to
December in 2016 Alameda Shop & Spot’s
central plaza hosted ten different Pop Up
Markets, built on wooden and iron pallets,
which welcomed over 100 different brands.
Alameda Market also had a lounge, an
events stage and diverse programmes, such
as workshops with bloggers, performances
and concerts. In order to implement this new
concept. Partnerships were established with
famous people and entities including Maria
Cerqueira Gomes, Maria Gambina, Inês

What is the
importance of the
consumer experience
to shopping centres?
At a time where there is
strong competition not
only between shopping
centres but also with other
shopping destinations, such
as high street retail and
e-commerce, the consumer
experience in a shopping
centre is of the most
importance and brings
added value compared to
the alternative shopping
destinations.
Forum Aveiro is an
example of CBRE’s
investment in the
customer experience.
Are there other
shopping centre

remodelling projects
under way?
Yes, at the moment there is
the Nosso Shopping project
and there are very likely
to be others in the near
future.
What other services
do shopping centres
provide, and to what
extent are they still
the first option for the
Portuguese?
At the moment, we
are working on and
preparing a “customer
experience” strategy for
the shopping centres under
our management aimed
at improving the entire
customer experience, from
the moment one enters the
car park and including the

Mocho, Pink Movement and Ás de Copos.
These events produced proven results
that had a major impact amongst local and
national media, and also led to repetition of
many of the brands as they rented temporary
spaces in Alameda Shop & Spot.
Alameda Market is currently an ICSC
Marketing Awards finalist.

A strong supply
in this area fits in
with the notion
that a visit to a
shopping centre
is a leisure activity
and not just a
desire to shop

stores and the common
areas and services.
“The Consumer
Experience” study
also showed that,
with regards to food
and beverage, 69%
of the Portuguese
look for places that
can provide quick
service along with
quality that exceeds
that of the Fast Food
chains. To what
extent will this fact
affect shopping centre
positioning?
The Fast Food image that is
associated with these food
courts is due above all to
the fact that these places
are generally unappealing
and uncomfortable, and

to the fact that some
of the food outlets are
associated with unhealthy
food. However, in recent
years the market has taken
on board food concepts
of higher quality that
have a better image, and
sometimes at higher prices
than traditional fast food.
On the other hand, we have
seen remodelling that have
improved the experience
of shopping centres giving
rise to more comfortable,
better decorated food
courts aimed at a different
type of consumer, that
are connected to outdoor
areas, as well as other
improvements, that have
greatly benefited the
experience of having a
meal in a shopping centre.

P A N O R Â M I C A

23

M A R KE T WAT C H
03|OFFICES

LISBON
RANKED THE
26TH MOST
TECHNOLOGICAL
CITY
Technology is changing the world: this sector
absorbs an increasing part of the labour force
and the real estate market is not indifferent to
these changes. A few years ago, the financial
and banking sector was the market leader in
office occupation, today it has been overtaken
by the technology sector.
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isbon was ranked the 26th most technological city
out of 35 European cities rated by CBRE. According
to the ”Understanding European Technology
Clusters” study, the technology sector has been the
driving force behind the office market in Europe since
2010. In this report, which analyses the main features of
technology clusters and seeks to understand the business
opportunities offered by technological and emerging
cities in Europe, London came out on top, followed by
Paris, Berlin, Munich and Madrid.
The technology sector will continue to grow and to
drive growth in the office market and its contribution has
exceeded that of the finance and banking sector for the
last five years.
In the European core office markets, technology
companies accounted for less than 10% of take-up in
2008-2009, but rose to 16% in December 2016. This
trend can also be seen in Portugal. A good example
of this is the BNP Paribas group that chose to locate its
shared services in Portugal, withdrawing mainly from
North Africa and Eastern Europe.
At the moment, it has around six thousand employees
spread over an area of 60,000 sq m in Lisbon and
15,000 sq m in Porto.
The speedy development in the technology sector is
also contributing to the increase in the employment rate
in Europe, which rose by some 9% from 2010 to 2015,
compared to a growth of 5.5% in other business sectors.

From the 35
European cities
studied, London
came out on top
This trend should continue in the coming years. In Lisbon,
the employment rate amongst tech companies recorded
growth above the European average of 15.4%.
In Portugal, we are also witnessing the transformation of
certain companies, such as consultants and marketing and
advertising agencies, into digital companies. The Web
Summit – the largest conference on entrepreneurship,
technology and innovation – which was held in Portugal
for the first time in 2016 – also acted as a stimulus for
the technology sector. Another edition is planned for
November of this year.
The opening of a new Creativity and Enterprise hub
in Lisbon has been announced. It will be housed in the
former Military Manintence Base in Beato and will be a
benchmark place for the capital and the country, with its
master plan being completed by the end of the year. This
project includes zones for business incubators, food and
beverage, artists residences and support services and will
employ approximately three thousand people.
All these factors, which have been present since 2010,
along with the interest shown by companies, wishing to
enter Portugal, confirm this trend is here to stay.

A n d r é A l mada
SENIOR DIRECTOR

OFFICES ADVISORY
& TRANSACTION
SERVICES

“London and Paris are the leading technological
cities in Europe”
The British capital is thought to be the world
leader in tech companies, thanks to its location,
language, legal and political structure, financial
system and the existence of business clusters.
The report also identifies emerging European
tech companies which are seeing the highest
growth rates, as is the case with Bucharest,
Budapest and Istanbul. For their part, London,
Munich and Paris have lodged the highest number
of high tech patent applications with the European
Patents Institute.
Technology covers a wide range of activities,
although some hubs manage to attract specific
subsectors. For example, digital advertising carries
significant weight in Berlin, while IT services are
more represented in Budapest.
“London and Paris are the leading technological
cities in Europe”, as Richard Holberton, Senior
Director of Research at CBRE explains. These
European cities are seeing “strong demand and a
wide variety of tenants, in terms of both type and
size”. Nonetheless the CBRE study shows that there
is broad range of attractive technological centres.
“Hamburg, Sofia and Warsaw are
technological hubs that are increasingly important
in Europe. Cologne, Turin and Utrecht continue to
experience large concentrations of employment in
this sector, while Lyon and Zurich should see more
significant growth in tech employment compared
to other, larger, cities”, adds Holberton.

Do you think it is important that
Lisbon is ranked 26th amongst
Europe’s most technological
cities?
Undoubtedly appearing in the ranking
of Europe’s most technological cities is
a reason for Portugal to be proud of,
especially the city of Lisbon.
Portuguese have the capacity, curiosity
and capability for new technology,
which together with their entrepreneurial
spirit are certainly factors that have
contributed to that performance.
What can Lisbon do to move up
in this ranking?
I believe Lisbon’s rise up in the ranking
is irreversible. Conditions and incentives
are being created by the political, local
government and business sectors that
stimulates the segment through projects
such as the Web Summit and the Beato
Creative Hub.

Has this phenomenon had an
impact on the office market in
our country? Which companies
are seeking to concentrate their
activities in this sector?
Given that technology is key to near
shore companies, its impact has been
enormous on the Lisbon office market
since 2009. We can confidently state
that over the last 8 years this segment
has been responsible for the take-up of
over 200,000 sq m, which represents
around 30% of the total offices area
placed from 2009 to 2016.

MAJOR
TECHNOLOGICAL
CITIES IN EUROPE

1

LONDON

2

PARIS

3

BERLIN

4

MUNICH

5

MADRID

6

DUBLIN

7

BUDAPEST

8

BUCAREST

9

ISTANBUL

10

TEL AVIV

26

LISBON
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ONLINE
SHOPPING
INCREASES
DEMAND
FOR
WAREHOUSES
NEAR MAJOR
URBAN
CENTRES
E-commerce is driving the rise in demand
for storage facilities close to major cities.
That is the conclusion of the “Last Mile/
City Logistics” study conducted by CBRE
which compared different consumption
habits in a number of countries.
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As e-commerce grows
and modifies the
market, the use of
vertical structures
will inevitably be an
influential factor in
logistics growth on
the urban perimeter
Nuno Per eir a d a S i lva

A S S O C I AT E D I R E C T O R
INDUSTRIAL & LOGISTICS
ADVISORY & TRANSACTION SERVICES

T

he growth in internet shopping is challenging the supply chain,
replacing regional logistics platforms by an urban logistics model.
Retailers and distributors are being pressured to make deliveries
to their clients within ever tighter deadlines, and this is leading to the
need to create storage units near major cities.
This transformation in consumption, seen on a global level, has been
brought on by the so-called “millennial generation”, young people
aged between 22 and 29 who are used to immediate satisfaction. It
is a generation that is increasingly opting to shop online and wants to
receive its orders at home or at the office, on the same day, or within
24 hours.
This is where the online shopping platforms come in: they are
now beginning to offer real time information on the shipping of the
products, their location and the estimated delivery time.
As e-commerce grows and transforms the market, the use of vertical
structures will inevitably be an influential factor in logistics growth
on the urban perimeter. There are already a number of innovative
strategies in the final link in the supply chain to meet this demand. They
include multi-floor warehouses, self-service lockers, collection points
and storage centres, that are beginning to take shape near cities.
Therefore, the last link in the supply chain has become a real
challenge for retailers and suppliers, bearing in mind the convenience
and speed demanded by these consumers. This new reality has led
logistics operators to adapt, developing new distribution chain formats
and consequently, new buildings for this purpose, adapting to market
demands, in order to survive in a highly competitive sector, creating a
great opportunity for the real estate sector.

In Portugal, we are
also beginning to
feel the need for the
last link in the supply
chain to be closer to
major cities? Are there
figures?
Yes, there are no concrete
figures at the moment but
Portugal is no exception
to the rule, and buildings
have been adapted for
this purpose, especially in
Lisbon and Porto. At the
same time, we are aware
of a number of projects
that logistics operators
are attempting to develop
in this direction, buying
new structures or adapting
existing ones.
What impact is this
phenomenon having
on real estate?
This phenomenon has
led to the readapting of
effective demand for space
from logistics operators,
specifically in terms of
existing warehouses and
building land, near major
cities.

At the same time,
a number of logistics
operators are studying
existing structures with the
purpose of vacating these
sooner or later, given the
need to readapt to the new
reality.
What is the demand
growth forecast for
this type of space,
namely warehouses,
for the coming years?
We are expecting growth
for this type of space,
but that growth is very
dependent on investor
sensitivity and demand,
since generally logistics
operators are not property
owners.
Can you give us some
national examples?
Examples of logistics
platforms that have adapted
to this reality are the Sonae
warehouse in Telheiras and
the Chronopost logistics
platform in the north –
Alfena, which was built
from scratch.
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FOREIGNERS INCREASING IN THE
RESIDENTIAL SECTOR

OUR NEW
NEIGHBOURS
The number of foreigners who are leaving
their country of birth to come to live in
Portugal is on the rise. Safety, good
weather, beaches, as well as golden visas
and tax incentives have all contributed
to the increase in the sale of homes to
foreigners, a trend that is expected to
continue in 2017.
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olden visas and tax incentives are
attracting an increasing number
of foreign residents to our country.
But they are not the only reasons: as well
as being a safe country, Portugal, is thought
to be an excellent destination, due its fine
climate, singular cuisine, coupled with the
stability that it conveys to small and large
investors alike. These reasons have supported
growth, not just in tourism, but also in the
residential property sector.
The residential market in our country has
been recovering over the last four years, as the
number of homes sold have increased, mainly
as a result of sales to foreigners and small
private investors.
According to the official House Price Index,
following a series of falls, the total number
of homes sold has been increasing by 14%
per year since 2012. Based on the growth
recorded in the first three quarters of the year,
CBRE estimates that in 2016 around 130,000
homes were sold, the same number as in
2010, a growth of 20% when compared to the
previous year.
The French were the main foreign investors
in Portugal
According to figures published by the
Portuguese Real Estate Professionals and Brokers
Association (APEMIP), in 2016, around 23% of
the homes sold in Portugal were purchased by
foreigners. Amongst the foreign investors, the
French purchased the largest number of homes
in Portugal, taking advantage of the tax rules
for non-permanent residents, and accounted
for around 25% of all sales, followed by the
British with 18%, according to the CBRE report
“Portugal Property Perspective 2017.”

Frederico Mendonça
DIRECTOR
RESIDENTIAL ADVISORY
& TRANSACTION SERVICES

Chinese investors, who can benefit from
golden visas, have purchased less houses
in our country, and accounted for 7%
of total units sold last year, compared to
18% in 2014.
Foreign investment in Portugal should
continue to grow in 2017, especially
French investment. Nevertheless, the
situation may be influenced by the outcome
of this year’s presidential elections, if the
future leader chooses not to pursue a policy
of taxing wealth.
In addition to French investors, the
Swedish, Danish, Belgian and Dutch markets
should continue to grow compared to the
British market which could slow down in
2017, due to the instability of the pound,
while the Irish market should begin a
recovery. These figures can be found in
CBRE "Real Estate Market Trends 2017"
study, which predicts that this year will also
be marked by an increase in the number of
Turkish investors, given the current instability
in that country.
A large portion of the product that has
been developed is aimed at the foreign
market and short rentals, while there is a
shortage of suitable housing for the national
market, in terms of both type and price, as
well as for sale and rent. The majority of
properties on offer are part of refurbished
buildings converted into small apartments
(studios, T1 and T2), that have little or no
parking space, an American style kitchen
and high prices, compared to the typical
financial standing of the national market.
Bearing in mind projects under
construction, supply will remain small and
undiversified in 2017 and 2018.

Will this year (2017)
be marked by the
arrival of a number of
Turkish investors?
Turkey is going through a
particularly complicated
time, both politically and
economically. It is to be
expected that a significant
number of people will have
a “plan B”, in case the
situation becomes worse.
Portugal is very well placed
to attract residents from that
country. First of all because
we have a very strong and
efficient system for acquiring
a Residence Permit based
on Investment (Golden Visa)
and, secondly, because
Turkish people identify

with Portugal and the
Portuguese.
What is it that attracts
investors from Benelux
and Scandinavian
countries to our
country?
In this market, we have
more incentives other than
taxes. Taking Sweden as
an example, we have an
explosive combination. A
Swedish couple that has an
income of 60,000 euros
annually, loses 56% in
income tax, where as if they
move to Portugal as a tax
resident there is a strong
possibility they save those
56%, and use it to buy a

NUMBERS

In 2016, 23% of homes sold in
Portugal were purchased by
foreigners.

French investors purchased the
most homes, benefitting from
non-permanent resident status.

British investors were the second
largest purchasers of homes in our
country in 2016 with a market share
of 18%.

The purchase of homes by Chinese
citizens, covered by the Golden Visa
scheme, fell to 7% in 2016, compared
to 18% in 2014.

house in Portugal with the
tax savings alone. On the
other hand, we are talking
about countries, which
climate is too aggressive
for retired persons, making
the idea of coming to a
Southern European country
even more attractive: where
in winter the sun sets at 6pm
and not 2pm. On top of this
there is the possibility of
playing golf in 15ºC almost
all year round.
You feel that the
British market will
slow down in 2017
while the Irish market
will begin a recovery.
Why?

We can indeed feel a
slowdown in the British
market, despite the fact that
the impact of Brexit appears
to be less than expected
(although there are no
official figures available
yet). As for the Irish market,
the feeling is that this
market will recover in 2017,
mainly for cultural reasons.
First of all, the Irish feel
very close to Portugal, with
regards to holidays as well
as investment. Secondly,
because it is part of the Irish
culture to buy an overseas
property, and this is a
socially important factor.
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M A R KE T WAT C H
06|TOURISM

PORTO RECORDED A RISE
OF 18% IN OVERNIGHT STAYS

PORTO, THE
DESTINATION
OF CHOICE
IN 2017
The city of Porto could not be more
fashionable. This year it was voted
the best European destination,
winning this award for the third time.
The spotlights are increasingly shining
on the north of the country, causing
tourism, urban renewal and the
restaurant industry to rocket.
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P

orto won the best European destination
category this year, having already won
the award in 2012 and 2014, and
finished ahead of Milan (Italy) and Gdansk
(Poland) on the podium for the three most
voted cities.
The title is awarded by the European
Best Destination organisation, located in
Brussels, Belgium, following an online vote
amongst travellers from 174 countries. The
award shows how attractive Porto is to both
the Portuguese and tourists from around the
world. This international recognition has
made tourism in the city to rocket in recent
years causing a major impact on urban
renewal – particularly in the city’s historic
centre – and driven the appearance of new
hotels belonging to national and international
chains, as well as new high street stores and
restaurants.

Porto has gained new impetus from winning
several national and international awards
and this third best European destination
prize, awarded in 2017, means the city
will continue to earn greater international
acclaim. In 2016, Porto recorded a rise
of 18,94% in overnight stays compared to
2015, totalling 2.8 million.
The increment in tourism in Porto has led
to an increasing demand in the city’s main
thoroughfares, with 19 new stores openings
in Rua de Santa Catarina, Clérigos and
Cardosas, most notably New Balance in Rua
de Santa Catarina and the Hard Rock Café
next to Avenida dos Aliados. At the same
time, a number of restaurants have opened
in Rua das Flores, in Largo de São Domingos
and in Rua Mouzinho da Silveira. In 2017, a
number of internationally renowned hotels will
also be built or open in Porto.

Porto also recorded demand in the offices
sector, in 2016, especially amongst tech
companies and Business Process Outsourcing
companies, where gross uptake of offices was
around 40,000 sq m in 2016, more than
double the area occupied in the previous year.

Porto has won
the best European
destination for
the third time
PRIZES – PORTO

E d ua r d o Abreu,
PARTNER, NEOTURIS,

PARTIALLY OWNED BY CBRE

The city of Porto was elected
the best European destination
for the third time. What will
be the impact of this award
on tourism and subsequently
urban renewal, real estate,
hotels and food and beverage?
Tourism has been thriving in Porto
in recent years, with the annual
growth rate in overnight stays up by
around 10% from 2009 to 2016.
Last year recorded the largest growth
in a decade with an increase of
18.9%. The growth resulting from
the award has a transversal impact.
In tourism because it retains the
city’s visibility and interest amongst
international tourists visiting the
city, in urban renewal as it attracts
investors to at least three asset
categories: hotels already operating,
buildings awaiting refurbishment for
use as hotels and short-term rental
apartments, taking advantage of the

Local Accommodation legislation.
Restaurants, in more frequented
areas, are also sought-after assets for
developing new concepts and taking
advantage of growing demand.
How would you rate what
Porto has done to attract
Tourism?
I rate it highly. In particular the
policies to attract and develop new
airlinks, the development of new
issuer markets, public and private
investment in visitor attractions, the
emphasis on urban renewal and
cross-selling with other regions such
as Minho and, especially, the Douro
Valley.
What do you feel is still
missing in this field?
Rather than what is missing, it is
important to push on with the existing
measures, namely it will be important
to promote geographical dispersal in
supply (and consequently in demand)
so as to attenuate the concentration
of tourists within limited areas of the
city. It is also important to bring retail
back to the centre of Porto; the Bolhão
Market renewal and the renovation of
commercial premises in Rua da Santa
Catarina could contribute greatly to
geographical dispersal and to

attract tourists for whom shopping is a
supplementary source of motivation.
The planned cruise ship terminal
may also contribute to market
diversification.
This year changes in
the legislation on local
accommodation are expected.
Why do you think that “we
will see the creation of new
units in this category, as well
as the withdrawal of the less
professional accommodation?
As I said before, the tourist perimeter
in Porto is currently small and
consequently the number of properties
is reduced; this immediately implies
there will be a slowdown in the
creation of new units.
As for existing units, and without
wishing to speculate about possible
changes in legislation, it is natural
that the less professional ones will
tend to close if operating requirements
become stricter; currently this type of
accommodation with its lower rates
of return (since they are occupied
less and at lower prices) is already
suffering with the tax increase.
The bottom line is that as with any
market where entry and exit barriers
are low, there will be a tendency for
the best to succeed.

2012

Best European Destination

2014

Best European Destination

2017

Best European Destination

2,8

Million overnight stays

Up 18.9% on 2015

40.000 m2
Gross take-up
of offices in 2016
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Tr e n d s
MILLENNIALS

MILLENNIALS
HOW DOES THIS
GENERATION LIVE?
They were born between 1980 and 1996, they see life differently
to their parents, they bring new habits, behaviour and priorities
– they are the Millennials. To better understand this generation
CBRE undertook the “Millennials: myths and reality” study.

A

mong people aged 22 to 29, some
65% prefer to rent rather than
buy a home, due to their lack of
financial standing.
That is one of the conclusions of the
CBRE study “Millennials: myths and reality”,
which comprised 13,000 interviews in 12
different countries.
The report was aimed to assess how the socalled millennial generation lives, works and
plays, as well as their impact on future trends
in the real estate market.
The study shows that these young people
face significant difficulties when searching
for places to live, above all due to the high
price of properties and rents, as well as their
job insecurity. Almost half of the millennials
(49%) still live with their parents and 74%
say that their salaries do not keep up with
property prices, which is one of the main
reasons why they still live with their family.
The study underlines that 64% of these
young people feel lucky to have a job and
would like to work for a limited number of
companies over the course of their career.
Nonetheless loyalty to an employer is not
high, given that workers are willing to
change job should a better opportunity
come along in terms of salary, training,
professional development and the chance to
work with people with similar interests.
According to the study 78% of the
respondents say the quality of the workplace
is a key factor when choosing a company to
work for. The salary and the perks continue
to be the main factors when choosing a
job. However, if money is taken out of
the equation, the balance between work
32
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and personal life becomes one of the
most important factors, as well as a good
workplace environment.
As regards shopping, almost half of the
respondents look for immediate access to a
product. The millennial generation likes to
see, touch, feel and test the product in the
shops, so only 27% of purchases are made
online. However, the popularity of internet
shopping varies greatly from country to
country. In countries where international
retail networks are well established, online
penetration is much higher than in countries
where retailers are locally based. It is
clear that when the millennials make online
purchases they wish to receive the goods
immediately at home, at the workplace, or as
a last option, via click and collect.
For these young people leisure is an
increasingly important part of their lives, and
50% of their earnings is channelled to eating
out, shopping, movies and shows.

The millennial generation
likes to see, touch, feel and
test the product in the shops

The report assessed
how the millennial
generation lives,
works and plays
SOURCE: CBRE STUDY

HOME

JOB

65%

64%

of young people
choose to rent instead
of buying a home

of these young people
feel they are lucky
to have a job

49%
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INCOME

OUTLAYS

74%

27%

70%

50%

of millennials
still live with
their parents

say that their earnings
do not keep up with
property prices

of these young
people’s purchases
are still made in shops

say quality in
the workplace
is a key factor

of these young
people’s purchases
are made online

of their income is spent
on meals, shopping,
movies and shows
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Wo r k f l o w
N E W W AY S O F W O R K I N G ( N W O W )

THE BEST
OFFICES TO
WORK IN
They are the true offices of the future
and are revolutionising the way we
work. The “New Ways of Working”
concept favours a new workplace
model: more modern, versatile and
innovative design, based on people
and not hierarchies.
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I

f your company is to
grow, does your office
also need to grow?
Will you be able to increase
productivity and satisfy staff
by changing your working
space philosophy? Is it really
necessary to go to the office
every day?
CBRE thought about this and
other questions and decided
to adopt the "New Ways of
Working" concept, a model
with a new philosophy and

design that increases productivity,
while cutting costs and increasing
employee satisfaction.
This concept places CBRE in
the vanguard of Office Design,
and translates into a modern,
flexible and more collaborative
working environment.
This concept is based on a
versatile and inspirational layout,
based on tasks and which has
been adopted in offices such
as Lisbon, Prague, Warsaw,
Amsterdam, Los Angeles,

Chicago, Madrid and Toronto,
as well as in other client offices.
No reserved seats
According to an analysis
conducted by CBRE in its offices,
individual workplaces are only
occupied around 50% of the
time. Therefore, under this new
concept there are less individual
workplaces and no reserved
seats. Each member of staff
has their own locker to store
their personal belongings along

with the laptop and documents
relating to their projects. With
this model, the office can be
designed and structured to
create other types of space
and work, but at the same time
encourage cooperation and
better relations between staff and
teams. According to CBRE, open
space offices are outdated: an
innovative office encompasses
different environments and work
spaces, that take into account,
for example, the degree of

concentration, interaction and,
even, confidentiality required in
every situation.
Thus, flexible work
encourages employees to opt
for the workplace that best
matches the task at hand.
In the Lisbon office, there
are three types of space: work
areas, meeting and telephone
conference areas – for
individual or team use – and
more informal meeting areas.
The new ways of working

LISBOA
also include the paperless
concept, limiting the number of
printed documents. As well as the
savings on paper and recycling,
it is also possible to reduce
energy costs.
CBRE is already implementing
"New Ways of Working" in local
and multinational companies
in Portugal and throughout the
world.
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LOS ANGELES

SYDNEY

TOKYO
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CBRE is already
implementing
the "New Ways
of Working"
in local and
multinational
companies in
Portugal and
throughout the
World.

CHICAGO

MADRID

HONG KONG

MEXICO CITY
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In n o v a t io n
S O F I A T E N R E I R O , CISCO Portugal Managing Director

INTERNET OF THINGS

“REAL ESTATE
COULD BECOME
ONE OF THE MAIN
BENEFICIARIES OF
THE POSSIBILITY OF
LINKING PEOPLE,
PROCESSES, DATA
AND THINGS”
Do you know what the internet of things is?
The CISCO Portugal Managing Director, Sofia
Tenreiro, explains all about the technological
revolution that is underway and promises to
change the way we live and work.
How would you define
the Internet of Things (IoT)
concept?
The simplest way to define the
Internet of Things is to think of a
world in which things are linked
to themselves and to people,
communicating and sharing
information in real time. This will
make it possible to automate the
right things, reduce risks, bring
intelligence, efficiency and speed
to the processes and, therefore,
bring uncountable improvements
to people’s jobs and lives. The
IoT or the Digital Transformation
will provide unprecedented
efficiency gains and significantly
improve the way organisations
can be managed, aid the sharing
of information between people,
systems, sensors, mobile devices
and any other smart objects.
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According to the Business
Insider´s Intelligence report,
this silent revolution should
reach its peak in 2020.
Cisco estimates that 99% of things
are still not linked. This means that at
the present time around ten thousand
million things are linked out of an
estimated total of 1.5 billion. After
the industrial revolution and the
democratisation of internet access,
the IoT is a technological revolution
in progress and with enormous
disruptive potential.
It is also estimated that the IoT could
connect 99.2% of the existing things,
from energy networks, factories,
healthcare devices, vehicles, etc.
It is said that the 500 thousand
million devices will be linked to
the Internet in 2030. During this
process of change there will be
investment from all parties, from
the State to private companies, but

that investment will bring infinite
business opportunities.
What impact will IoT have
on real estate?
The real estate sector is intrinsically
linked to the way we work and
live. To give an idea of what I
am talking about: 23% of global
electricity consumption is by
commercial buildings; 40% of
a building’s operating costs is
lighting; 60% of workstations
are not occupied throughout the
day; companies’ third largest
expenditure after salaries and cost
of goods sold is on real estate and
associated costs.
Therefore smart, real time
management of properties based
on the analysis of information
received from devices, including
access, people’s whereabouts,
routes and timetables, provides
visible and immediate advantages
in terms of cost efficiency and may
be the difference that enables a
business to succeed. On the other
hand, given the profusion of linked
things, and sharing information in
real time with data centres, building
management may be conducted

in the most intelligent manner. As
a microcosm of the Internet of
Everything, the real estate sector
may become one of the main
beneficiaries of the possibility of
linking people, processes, data
and things. For this to happen it will
be necessary to take advantage
of this opportunity to access data
which are inaccessible at the
moment and transform them into
information, that may be employed
to take better decisions, providing
for more efficient organisations or
new sources of revenue.
The changes associated with
IoT are already underway and
buildings are central to that
transformation.
Nonetheless, as the number
of networks and the need to
link various devices within the
buildings grow, the associated
costs and the complexity become
unsupportable. The convergence of
separate systems such as sensors,
lighting, heating, ventilation and
air conditioning, security and
audio and video equipment into a
single communication platform is
key to the digital transformation of
buildings.

CBRE announced the
opening of a Smart
Building Client Experience
Center, in Milwaukee, to
disclose the
latest technological
solutions in the real
estate sector. How can
this building facilitate
the construction of more
smarter buildings and
smarter workplaces?
For every client, it is essential
they understand that success
exists: both concepts that prove
their efficiency and solutions that
manufacturers or companies bring
to the market that provide answers
to challenges they face – be they
cost cuts, increased productivity,
or the creating of the conditions
and the comfort needed to
live or work better. Cisco runs
Executive Briefing Centers –
which in practical terms are
experience centres – that make
those advantages more visible to
clients.You defend the idea that
networks should be monetised
and create value…
Proactive management of buildings
and the respective operations,
detection of breakdowns,
optimisation of space usage,
higher levels of security for
people and goods, services that
enhance tenants’ comfort and
the experience, guarantee higher
levels of satisfaction and efficiency,

but they are also potential sources
of additional revenue. Cisco has
been a forerunner for this type of
applications and the opening up
of its solutions to programmers,
with APIs, and the forming of a
developers’ community, known as
Dev-Net, in which anyone can
take part for free.
What is being done
in Portugal in this area?
The latest example is the project
developed in partnership between
Futebol Clube do Porto and
Cisco, under which the Estádio do
Dragão football stadium will be a
model of technological innovation,
combining the dynamics of
a sports and performing arts
complex with the latest generation
of platform, Cisco Connected
Sports & Entertainment Solutions,
to offer the public a customised
and totally innovative experience.
When will this
revolution become
reality in Portugal?
The revolution is already a
reality.
The globalisation of access
to things and to devices, also
brought about by the Internet and
the online market, means that
today Portugal is not an island.
On the contrary, the country
has traditionally been an early
adopter of emerging technology.

Therefore, the advantage,
instrumental to the revolution,
of having advanced access
cover and broadband in
place. And, lastly, we have
countless examples of this
revolution among innovative
buildings and innovative
public and private services to
citizens and customers.
The IoT brings
opportunities but also
challenges, such as
the ability to store a
huge amount of data,
questions of privacy and
security.
The organisations that manage
to take advantage of the data
available and transform it into
strategic information will be the
leaders in their business sector
through digital transformation.
At the same time – faced by
the challenge of interconnecting
all the devices – security also
becomes critically important.
With the data explosion will
come cyber-attacks on “things”
– which will have major impact
in the real estate sector, going
from security cameras to
electricity grids.
Therefore, it is imperative to
include security in all decisions
relating to the transporting
and processing of this massive
amount of data.

99,2%
The Internet of
Things could connect
99.2% of the existing
things – from energy
networks, factories,
healthcare devices,
vehicles, etc.

500

THOUSAND
MILLION

It is estimated that
500 thousand million
devices will be linked
to the Internet in 2030.

Proactive management
of buildings and the
respective operations, (…)
guarantee higher levels of
satisfaction and efficiency,
but they are also potential
sources of additional
revenue
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10 YEARS
OF URBAN
PHOTOGRAPHER
OF THE YEAR
To capture the essence of
urban life at any time of day and
anywhere in the world is the goal
of the Urban Photographer of the
Year. The photo competition was
launched in 2007 by CBRE and
is still going strong today. This
initiative aims at rewarding images
of daily life in urban environments,
captured by photography lovers,
and is currently the largest
competition of its kind.
The first three editions were only
held in Portugal and were a joint
venture between CBRE and IADE
university. However, the success of
the event was such that it began to
be held on a European level, and is
currently a global event.
The 10th edition of the Urban
Photographer of the Year
competition, held in 2016, was
based on the theme “Cities on

the move: People, Places and
Perspectives”.
Moin Ahmed was the winner
of the 2016 edition with a photo
called 'A Man's Stare', in which
he captures the face of a train
passenger on a rainy day in
Bangladesh. It is a strong portrait
of the daily life of these people.
The competition, which invites
photographers to submit photos that
transmit moments of daily life in
cities, is open to professionals and
amateurs. Each participant may
submit up to 24 images, one for
each hour of the day. The winner
is awarded a photography trip for
two people to the destination of
his/her choice. The other prizes
include categories for drones,
GoPro and other gadgets linked
to the world of photography.
On behalf of every person who

2007

2008

2009

2010

2011

14

41

47

6.250

10.000

participants

participants

participants

participants

participants

Portuguese
edition
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Portuguese
edition

Portuguese
edition

European
edition

European
edition

takes part in the competition,
CBRE makes a donation to Plan
International to support this NGO’s
work in promoting children’s rights
and gender equality.
“CBRE Portugal is proud to
see this competition grow and
reach photographers from the
four corners of the globe. This
is a unique opportunity for
CBRE to play an important role
in the way we celebrate the
diversity of movements in cities,
to encourage photographers to
capture the essence of the urban
environment”, underlines Teresa
Posser de Andrade, Director of
Marketing and Communication at
CBRE Portugal.
Over 29,000 people from 111
countries around the world took
part in this tenth edition.

2012

2013

2014

2015

2016

8.000

12.500

11.500

21.000

29.000

participants

participants

participants

participants

participants

World
edition

World
edition

World
edition

World
edition

World
edition
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M il e s t o n e s

AWARDS
WON
IN 2016
CBRE was ranked

Nº1 IN
COMMERCIAL
PROPERTY
INVESTMENT
SALES

throughout the world
by Real Capital Analytics
(RCA)

CBRE was named

BEST REAL ESTATE
CONSULTANT
IN THE WORLD

by EUROMONEY Real
Estate Awards and received
prizes in all categories at the
national level:

BEST REAL ESTATE
CONSULTANT

BEST VALUATIONS
DEPARTMENT

CBRE was named
in the ranking
of the

“MOST
ADMIRED
COMPANIES
IN THE
WORLD”

by Fortune
magazine for the
fourth year running

BEST AGENCY
CBRE was recognised
as the

BEST RESEARCH
DEPARTMENT

MOST ETHICAL
COMPANY IN
THE WORLD

CBRE was named
one of the

for the third year
running by

ETHISPHERE
INSTITUTE,

an independent
research centre
promoting good
governance and
institutional ethics
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CBRE was named
by Lipsey Company the

TOP GLOBAL BRAND
IN COMMERCIAL
REAL ESTATE
for the 15th consecutive year.

100 BEST
OUTSOURCING
SERVICES
COMPANIES,
for the 10th year
running by the
International
Association
of Outsourcing
Professionals (IAOP)

www.cbre.pt
Follow us on:

